
Assignment 15 Questions – Warner Heston 

 

Define the key elements of a social media marketing plan 

The Executive Summary – The first item after the table of contents. It introduces 
and summarizes the marketing plan. It should be designed to gain the interest of the 
reader by expressing the benefits of using the proposed marketing plan. 

The Brief Overview – Provides a short description of how the various aspects of the 
marketing works while describing how they can benefit the company. 

Preliminary Observations – A description of where the company stands right now 
in the eyes of the market. 

The Competitive Analysis – This answers the many questions in regard to the 
company’s strengths and weaknesses along with opportunities and threats. Answering 
such questions can largely dictate the nature of the marketing strategies and will affect 
the goals as well. 

Social Media Monitoring - a detailed description of how that works. This will include 
the various aspects and benefits of monitoring tools, tracking, competitive analysis, 
measuring, determining ROI, and evaluation. 

Goals – Once the company has a good picture of where it stands in the market, goals 
for improvement and enhancement can be set. Increasing brand awareness, becoming 
popular in certain social media platforms, generating ever increasing interaction and 
response from many people in the market, creating positive “buzz” throughout social 
media, repairing misconceptions or negative perceptions in the market, learn from the 
people in the market how to improve and change the product, and increasing sales and 
return customers are all things that can be goals. 

Strategy – Describing how the plan will go about achieving the goals. Detail the stages 
the plan goes through and what it is trying to do. 

Implementation – All the steps that will be taken to carry out the plan. The 
mechanics. Which platforms to be used, the kind of content to be created, who will be 
doing the work, what tactics are used to achieve various goals, how these things will be 
carried out. 

The Budget – The bottom line. This will detail the investment needed to carry out the 
plan. 

  



Create a title page, table of contents, and executive summary 

 



 



 

I hope these will be okay…. 

 

 

 

 



Compose a brief plan overview 

 



 

Again, I hope these will do. I should have fixed the right page numbers so that it would 
say “Page | 3” 

 

 

 

 



Determine social media strategies -and- Describe how to implement the plan



 



 

If I were to create all these for some different company, then I would practically be doing the 
final project twice… and that would take quite a lot of time. 

 

 

 

 


